
The second annual Policy Day conference took place on the 19th and 20th of November. The conference was held 

at the Delta Hotel and Conference Centre in Guelph Ontario and hosted approximately 140 producer delegates.   

Sessions included: The Electoral Governance Model Safety Nets Marketing Structure and Market Renewal Strategy. 

In each session the delegates worked together to develop draft Policy Statements.  

Ontario Pork is now working to compile all of the important ideas and information collected.  We are attempting to 

organize the statements into a number of draft statements that demonstrate a fair and honest representation of all 

the concepts and ideas brought forth. 

This is a work in progress and we hope to have a draft version of all the statements completed shortly. 
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Farm Products Update 
 

The Farm Products Marketing Commission has established  the Ontario  Hog Industry 

Advisory Committee to  help Ontario Pork  transition.  There is considerable work to be 

done between now and April 2009.  

The new Structure and Governance Model was submitted to the Commission  

December 1, 2008.  For a copy visit: 

ontariopork.on.ca/cms/en/Producers/Farm_Products/2008_Hearing_Process.aspx  

 

The Preliminary Marketing Implementation plan is due to the Commission January 15, 

2009 and a Completed Marketing plan is due to the Commission March 1, 2009.  

The Ontario Pork website is being updated as more information  becomes available.  

www.ontariopork.on.ca. 
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PRODUCER INFORMATION 

FPMC - Structure and Governance Model  
Decision Ruling  

As part of the Farm Products Marketing Commission decision ruling,  the Ontario Pork Producers Marketing Board 
was required to submit a new Structure and Governance Model to the Farm Products Marketing  Commission on 
December 1st, 2008.  

Consultations 

On November 19th and 20th, 2008, Ontario Pork held a Policy Conference open to all Councilors, Alternates, 
Presidents, and Secretaries. At this conference, attendees discussed and developed draft policy statements re-
garding Electoral Governance Model, Safety Nets, Marketing Structure and Market Renewal Strategy.  A summary 
and collection of the drafted policy statements can be found on Ontario Pork’s website. The Board of Directors  
use the feedback from Policy Day as they develop strategies for the future of Ontario Pork.  

Based on this Policy Day consultation the Board revised the recommended model and submitted this Structure 
and Governance Model to the FPMC for review. 

Key Elements of the Recommended Structure 

 

• Province separated into three zone rather than two  on the basis of percent of producers and percent of hogs 
in each zone; 

♦ Zone 1 (Kent, Lambton, Elgin, Middlesex, Huron), 

♦ Zone 2 (Perth, Oxford, Waterloo, Golden Horseshoe, Haldimand-Norfolk, Niagara)  

♦ Zone 3 (Wellington, Grey-Bruce, Dufferin, Halton-Peel, Toronto, York, Simcoe, Cochrane,       
Temiskaming, Durham, Victoria, Peterborough, Northumberland-Quinte, Frontenac, Leeds-Grenville, 
Ottawa-Carlton-Lanark, Renfrew, Stomont-Dundas-Russel, Glengarry-Prescott) 

• District boundaries do not change; 

• A 60% reduction in the councilor numbers to 80; 

• Reduction in Board Directors from 14 to nine; (NO tenth director at large); 

• Directors and Councillors elected for three year term rather than current two year term; 

• A Director can serve a maximum of four consecutive terms; 

• Annually, one Director will be elected from each zone by zone Councillors at the Annual General Meeting 
(AGM); 

• Councillors will be elected at the district level at District meetings prior to the AGM; 

• Implementation commencing in 2010. 

 

Next Step   

Preliminary Marketing Implementation plan is due to the FPMC January 15, 2009. 
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RESEARCH 

COOL Brochure 
The United States Department of Agriculture has released a         

brochure outlining Country of Origin Labeling.  
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RESEARCH 

Researchers can now obtain Ontario Pork's Research Funding Program Information 

2009 Dates:                                                                                                                                                                                    
In 2009, the Ontario Pork Research Committee will accept applications until January 9th for review. Applications must 
meet the priorities identified by the committee and follow the standard Ontario Pork proposal outline. Those proposals of 
interest will be invited to make a presentation to the committee on February 12 and 13th, 2009 

Research Proposal Requirements                                                                                                                                          
Follow the Outline of Research Proposals documents to meet all the proposal requirements. 

Copying/Mailing Instructions: 

Proposals must be typed, double spaced and a maximum of 10 pages including cover and summary pages 

Send one electronic copy to and 14 stapled and three hole punched copies of your proposal to: 

Jean Howden, Research Co-ordinator 
Ontario Pork  
655 Southgate Drive 
Guelph, Ontario 
N1G 5G6 
(519) 767-4600 x 364                                                                                                                  
jean.howden@ontariopork.on.ca 

Outline of Research Proposals   

Use the headings listed below to describe the proposal in a comprehensive manner. The proposals must be typed, dou-

ble spaced and a maximum of 10 pages, including the standard proposal cover page and summary pages (see at-

tached). Failure to follow this outline will influence the committee's assessment of the proposal.  

Present Status - This should be a brief description of the information available with references. In what aspects is infor-

mation lacking? In what way is the limitation of present knowledge affecting the Ontario pork industry? Where else is 

work on this subject being done and why is it insufficient?  

Objectives - What is the intent of the research? Why is it important that this work be done? What specific questions will 

be answered by this research? Which of Ontario Pork's research priorities does this project address?  

Return to Industry - What is the economic disadvantage imposed by our present state of knowledge? If there is no eco-

nomic improvement likely but the industry needs the information to remain viable in the future, such as improved waste 

disposal or availability of trained labour, so state. Ontario Pork will consider funding investigative research where the 

immediate financial advantages are not evident.  

An economic return to the industry is assessed through completion of Schedules A, B & C. These schedules are not ap-

plicable to all proposals.  If they are not applicable please indicate on your cover page that they have been examined but 

are not relevant.  

Procedure - The proposal must have scientific merit. Applicants must provide enough information, to allow anyone not 

familiar with the research, to know what is going to be done, without providing excessive detail. An indication of numbers 

of pigs involved, how they are to be handled or the type of laboratory work necessary, acres involved, how the proce-

dures may differ from previous studies and so on, need to be given. If expertise outside the applicant’s field is needed, 

who is to provide it?  

2009 Research Funding Program 
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RESEARCH 

Literature Review - A broad overview of literature should be included to support the proposal to demonstrate that the 

proposed research is not duplication existing work.  

Milestones and Reports - Clearly indicate if the project is expected to be completed in one year. If the project will take 

more than one year to complete, indicate the main components of the proposed research plan and when these compo-

nents are to be completed. When can the trials begin, what is the anticipated duration and when can Ontario Pork antici-

pate a final report? Please indicate clearly start date, interim report date and final report date. The final report should 

contain an Executive Summary, in a form that is suitable for the magazine or newspaper or publication in which the re-

sults will be provided to the Ontario  producer. 

Budget - A detailed breakdown of the costs is required. Salaries (for whom), equipment, supplies, rent and so on must 

be listed. If some of the research is to be funded by other sources, provide information. If the research will extend over 

more than one year, applicants may include a budget for each year. Ontario Pork will not fund any capital expenditures. 

Funds will be provided in three stages: 40% for initiation of the research, 40% once the research is underway and an 

interim report has been received, the final 20% upon receipt of an acceptable final report. 

Collaboration - Please indicate any areas within the project that will involve collaborations with other researchers. Re-

search collaborations are strongly encouraged.  

Other Funding Sources - Ontario Pork encourages you to seek other funding from government programs or industry 

partners. Projects with support from other groups will be assessed more favourably than those relying on Ontario Pork 

funding alone. If Ontario Pork does not see the pork producers of Ontario as the primary beneficiary of a research effort, 

then it will not want to be the primary funding source.  

Communications Plan - Ontario Pork places a high priority on communicating research results to the end user. Accord-

ingly, a communications plan needs to be developed with each proposal. Ontario Pork will encourage the use of the 

Pigs, Pork and Progress, Ontario Swine Research Review, Centralia Swine Research Day, the Ontario Pork website, the 

University of Guelph's PigPens newsletter, Pork News etc., as a means of communication with pork producers. It is our 

intent to provide information regarding the projects funded, progress reports on the projects, the final conclusions 

reached, and the application of the results for users whenever possible.  

Evaluation of the Proposal by the Research Committee - The proposals are to be assessed by the Research Com-

mittee from Ontario Pork, during February 2009 provided they were received prior to January 9th, 2009. The Committee 

consists of pork producers, extension people and consultants to the Ontario pork industry. The committee may ask for 

input of independent experts to assess proposals that are of a highly technical nature.  

The proposal will be assessed on:  

Relevance to Ontario Pork producers , quantifiable, observable end product description, project milestones towards its 

product , post-project indicators that it has impact, the impact of the proposal and timeline, appropriateness of the 

budget, and relation to Ontario Pork's research priorities. 

2009 Research Funding Program cont’d 
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All proposals recommended for funding by the Research Committee must be approved by the Ontario Pork Board of 

Directors. Please note that fulfillment of all criteria does not guarantee funding by Ontario Pork. All funding decisions are 

at the discretion of the Ontario Pork Board of Directors. 

Establishing Ontario Pork Research Priorities 

This following list identifies research needs for the swine sector. (not listed in priority order) 

The industry is currently in a rapid restructuring mode. In this regard, the continuation of a strong swine and pork 

research program in Ontario is vital if our industry is to maintain a competitive position. 

 

Top Research Priorities Identified 

1. Environment 

2. Food Safety 

3. Animal Welfare 

4. Herd Health 

5. Nutrition 

6. Reproduction 

7. New Products & Technology 

8. Pork Product Quality 

 

For More Information Contact  

Jean Howden, Research Co-ordinator 
Ontario Pork  
655 Southgate Drive 
Guelph, Ontario 
N1G 5G6 
(519) 767-4600 x 364                                                                                                                  
jean.howden@ontariopork.on.ca 

2009 Research Funding Program cont’d 
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Circo Virus Inoculation Program 
 

• A reminder to Producers that the Circo Virus Inoculation Program ends December 31, 2008. 

• At this time approximately 18.3 million dollars of the 25 million dollars allocated has already 
been committed.   

• Producers may apply more than once as long as they do not exceed payment ceiling. 

• Funds in this program are getting low.  

• Producers are encouraged to apply as soon as possible. 



Milk Calendar 

PAGE 7 

Slow Cooker Recipe Booklet 

MARKETING 

The third in a series of three new recipe booklets is now ready for distribution.   
 
These recipe booklets feature quick, everyday dishes, using a     
variety of cuts of pork and ham.   
 
Slow Cooker Pork Recipes features delicious pork recipes for the 
crock-pot,   including Thai-Peanut Pork Stew, Slow Cooker Pork 
Roast & Gravy, and Ham & Lentil Soup.  
 
 Contact Kimberly Green (519) 767 4600 ext 302 if you would like a 
copy, or see the new Resource ordering section on our website 
putporkonyourfork.com 

PRODUCER NEWS 

On November 5th, 2008 the Lambton County Pork Producers took part in a Locally Lambton Dinner to support the 
United Way of Sarnia-Lambton.  
 
This was a first time event showcasing food and food products from Lambton County. 
  
A gourmet feast was prepared by local caterer Norm Piquette using as many all locally produced meats, cheeses, 
and vegetables as possible. Local honey and apple cider were also on the extraordinary menu.  
 
The event also included a live and silent auction as well as live entertainment. Many of the producer groups also 
represented their commodities in a large display area.  
 
Tickets were $40/person and the event was almost sold out.  Lambton County Pork Producers, donated pork for 
the dinner, two items for the silent auction and were present at the Ontario Pork Booth that was very well received. 
 
The event raised close to $15,000 for the United Way and participants are eager to make it annual. 

Producers Support United Way 

ONTARIO PORK NEWSLETTER NOVEMBER/DECEMBER 2008 

As part of a Pork Marketing Canada initiative,  
Canadian Pork will be featured in the 2009 Milk 
Calendar.   The ‘put pork on your fork’ logo is 
situated on the October page of this highly    
popular calendar, adjacent to a recipe for Thai 
Pork Stir-Fry.   Nearly 3 million calendars will be 
distributed across Canada, mainly through major 
newspapers on November 15th.   
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Board of Directors 
ZONE A 

 
District 1……….………...…...Bill Wymenga 

(519) 676-5059 
bill_rfs@ciaccess.com 

District 2………….... Mary Ann Hendrikx 
(519) 247-3623 

maryann.hendrikx@ontariopork.on.ca 
District 3………….……….Teresa Van Raay 

(519) 237-3255 
vanraay@hay.net 

District 4………..………...… Phil Anwender 
(519) 271-7055 

phil.anwender@ontariopork.on.ca 
District 5…………..……. Jasper Vanderbas 

(519) 462-2866 
jvanderbas@xplornet.com 

District 6……….....……. Stewart Cressman 
(519) 696-3119 

stewart.cressman@ontariopork.on.ca 
Zone A……………....……….. Clare Schlegel 

(519) 662-6122 
clare@sugarfield.ca 

ZONE B 
 
District 7………………… Curtiss Littlejohn 

(519) 620-8384 
curtiss.littlejohn@ontariopork.on.ca 

District 8…………...……………. Steve Illick 
(519) 942-2228 

steve.illick@ontariopork.on.ca 
District 9 ……………...…….….Barb Zettler 
      (519) 392-6549                                         

z5farm@wightman.ca 

District 10…………..…………… Beth Clark                                                 
(705) 721-0623                                        

hamlandfarms@hotmail.com 

District 11 …………..………….Oliver Haan 
(613) 396-6622 

oliver.haan@ontariopork.on.ca 
District 12 …………..………..Marion Myers 

(613) 874-2673 
marion.myers@bellnet.ca 

 
Zone B ………………..………Wilma Jeffray 

(519) 392-8102 
wilma.jeffray@ontariopork.on.ca 

 IN THE NEWS 

FROM THE HAMILTON SPECTATOR 

A Hamilton Spectator reporter and photographer have won a gold medal at 

the Canadian Farm Writers’ Federation awards. 

Steve Buist and photographer Barry Gray won the Daily Press Reporting 

category for the opening installment of A Pig’s Tale, a 13-day series that 

ran from May 24 to June 7. The gold medal comes with a $300 prize. 

“We’re quite proud of this award, because we beat out newspapers from 

across the country that regularly cover agriculture issues much more inten-

sively that we do here at The Spectator,” Buist said.  

A Pig’s Tale examined all aspects of modern agriculture, from breeding and 

physiology to environment and economics to ethical and moral issues. 

“This is great news. I’m really proud that Steve and Barry won the award,” 

said editor-in-chief David Estok. “It was a unique approach to an area that’s 

not often examined.” 

Gray took more than 3,600 pictures during the six-month project, including 

unprecedented photos of the slaughtering, which appeared in the publica-

tion and on its website.  

“A Pig’s Tale was one of the most satisfying projects I’ve ever attempted,” 

Buist said. “I was at the Rockton fair last weekend and stopped by a small 

exhibit of pigs and, believe it or not, their pungent aroma brought back 

some fond memories for me.” 

The Joy of Pork Recognized 
 
Ontario Pork’s recipe book - The Joy of Pork - won in it’s cate-
gory at the recent Canadian Agri-Marketing awards.  
 
If you would like a copy of this award winning publication 
please contact Ontario Pork.  1-800-ONT-PORK ext. 402. 
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